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Marketing - For
the Entrepreneur
and CEO
Business & Marketing Guide in a Virtual Space

Marketing
Delegation can expand your
business and reach ten-fold. It just
takes a little trust and patience to
kick-start it all.

SAVE TIME
AND MONEY
Identify what you want your
marketing goals to be. Having a
plan with deadlines and goals.

VIRTUAL
ASSISTANT
Hiring Virtual Assist USA comes
with no sunken costs. There are no
upfront fees, added rates or costs
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OUR MARKETING
SPECIALISTS
NOTE
Whether you are just starting out or an
experienced business, one item that is common
between the two is Marketing. Marketing can
make or break how you can be in the business
world these days. Let's face it, print and snail mail
are on its way and social media, video and
technology are climbing in ranks.Now just how do
you get noticed, you might ask? Well, it's like
dating. You need to play the long game here. ROI
doesn't just happen overnight.
When you start marketing, a lot of factors need to
be taken into account. Are you doing this in house?
Do you have the staff or budget to produce the
content to market? Who is the audience? Are you
targeting a certain audience? Are you doing ads?
What about social media marketing? How about
videos? These are just a small fraction of the
questions that all go into marketing and if
answered and handled correctly, you will see a
return investment on your marketing plan but you
cannot do it alone. Our amazing VAs have YOUR
marketing plan covered. Are you ready to take that
chance and play the long game?

Cassandra Blake
Marketing Specialist
Virtual Assist USA

WHAT ARE MY MARKETING OPTIONS IN
2022 AND MOVING INTO 2023?
With technology always changing and a rapidly changing economy - creating
marketing ideologies is a must in order to keep your business not only successful
but growing.
So, what are your options as we finish 2022 and move into 2023?
Lets think about the following:
• Visual Strategy - with over 60% of all marketing being digital - visual strategy
is imperative.
• SEO Micro - targeting your audience in the areas that they hang out the most
produces more return then targeting marco.
• Be Relatable - what are your customers problems and how do you solve
them?
• Showcase Your Value - what separates you from your competition.
• Trends - know your industry trends and where they lie within the social media
space. Understand your audience.

Tip No. 1

USE MARKETING TECH TO YOUR ADVANTAGE; provide your
assistant or team with access to your platforms so they can
handle things for you. Automating your marketing is going to
streamline and save s

MARKETING
TECHNIQUES
Suggestive marketing techniques and platforms to utilize

Marketing does not have to strictly tied to
social media. Yes, in 2022, nearly 60% of
all marketing was digital marketing particularily social media. This however,
should not be your only go to strategy.
Alot of money can be poured into ad costs,
social media managers and the out come
can be minimal.
Important considerations in where to
start when developing a marketing plan.
• Who is the target audience, and
where to they spend most of their
time? Emails, Linkedin, Instagram,
Pinterest, Google, Podcasts,
Networking events, Webinars, etc.
• Where are your competitors
marketing? Where do you stand
within your industry? Where do you
rank on google?
• Analyze what you are currently
doing as far as marketing. How
much of it is automated? How much
are you spending? Have you reached
your goals?
These are the beginning steps to
understanding what techniques you
should be utilizing.

Tip No. 2

Develop a marketing plan.

It is easy to get sucked into
paying for ads, platforms,
social media marketers, leads,
etc! Put a plan and goal
together - it will save you both
time and money.

HOW TO DEVELOP A MARKETING PLAN
An annual marketing plan helps you set marketing on the right course to make
your company's business goals a reality. Think of it as a high-level plan that guides
the direction of your clients, campaigns, goals, and growth.
Here are a few introductory topics to starting thinking about:
• Conduct a situation analysis.
• Define your target audience.
• Write SMART goals.
• Analyze your tactics.
• Set your budget.
Start with a Complete Business Summary
What makes the company tick?
What is the vision and mission statements?
See marketing plan for details.
2. Projects - Marketing
What projects need to be conducted in order
to meet the overall marketing goals? Make
sure to set deadlines and expectations.
3. Market Research
This element of your marketing plan will help
you describe the industry you're selling to
and your buyer persona. Who is the target
audience?
4. Competitive Analysis
Price comparisons, network, offerings and
services, etc. What are the differences, pros
and cons.
5. Add in the SWOT analysis
6. What will your business offer your buyer
personas that your competitors aren't
already offering them? What makes your
client stand out?

7. Budget - Start small - test and adjust.
Make sure to include ad budgeting, hourly
budgets, platforms, etc. Sponsored posts?
Google Ads, FB Ads, Linkedin, Instagram, etc.
Understand this takes time, set small budget
and learn what works for you.
8. Marketing Channels
Platforms,
campaigns,
automations,
integrations. This is an extremely important
step in the implementation process. What is
going to be set up in this web of marketing to
obtain the overall goals. What means will be
used? Social Media, Website, Lead Pages,
Campaigns, Email, etc.
9. Analyze
What is currently being done and how can we
improve upon it. What are the conversion
rates? What does the audience respond best
with, is it phone calls? Emails? SMM?
10. Final Next Steps, where do you being make a timeline. Remember to tweak things
are you move along and obtain more data.

FINAL THOUGHTS AND
EXPECATION SETTING.
IT COMES AS NO SURPRISE THAT UNDERSTANDING YOUR
ROI ON MARKETING EQUATES TO SUCCESSFUL LEADS.

Making sure your expectations are realistic is important to
continued success. Marketing takes time and building SEO and
credibility within the algorithms of the internet is necessary to a
successful digit marketing plan. Ensuring leads are directed to
proper captive calls to action is essential as well.
Digital marketing is not your only option though. Consider
networking, hosting webinars, being a guest on a podcast,
attending conferences, joining local groups, reaching out to
different organizations, and much more!
Implementing your marketing plan is costly for you to do it yourself.
Using a virtual assistant to execute your plan will save time and
money. Hiring Virtual Assist USA comes with no sunken
costs. There are no upfront fees, added rates or costs. A freelancer's
sunken cost comes from resources with onboarding
programs. When hiring an employee, according to MIT, the average
cost to maintain having an employee is 1.25 to 1.5 times base salary
range- e.g. the cost range for a $50,000/year employee might
$62,500 to $70,000. These are large sunken costs that are the price
to pay for having an employee on staff.

Tip No. 3

Remain steady. Success takes time

As a CEO it can be hard to be
patient when it comes to leads
and marketing. Remaining
stable and constant is
essential.

LOOKING FOR MORE
ADVICE?
Not Your Average CEO is
a vital lifeline to
executive advice that
you’ve never heard
before. We have the
tools, resources, and
tactics to help you reach
the next level. Whether
you are just starting out
or have been in business
for decades, listen in for
exclusive tips and
content to suit your
needs.

