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DEFINE "BRAND"

A brand is a wonderfully versatile concept with different meanings for
different people. Before explaining, let's clarify what it isn't: a mere logo or a
visually appealing social media page. A brand can best be described as:

A COMBINATION OF VISUAL ELEMENTS AND BUSINESS ELEMENTS THAT COME
TOGETHER TO INTRIGUE AND MAKE YOUR TARGET MARKET FEEL GERTAIN WAY.

Your "brand" is the beautiful fusion of
visual elements such as your logo, color
scheme, typography, icons, photography,
illustrations, social media presence, and
more, combined with a well-crafted
business strategy. This strategy
encompasses your vision, goals,
personality, voice, product or service,
purpose, values, and everything that makes
your brand unique. When these two
categories come together harmoniously,
they give birth to a clear and distinct brand
identity.

The list of elements might seem
overwhelming. So, to make things easier,
let's break it down to the essentials — the
bare minimum to create a brand - and our
guide will go through the order in which
these elements should be developed. With
a successful brand, you'll be able to
connect with your potential and existing
customers on a deep emotional level,
evoking strong feelings and loyalty.




BRAND STORY

BRAND
IDENTITY:

Your brand identity is the heart and
soul of your brand, and it must be
firmly established before diving into

any visual aspects. While some

elements may appear obvious, each T"BGET nunIE“cE
one plays a crucial role in shaping how

people perceive your brand. These

components serve as a guiding SEHVIGEIPHUDUGT

framework for designers who aim to
capture the essence of your company

th h vi Is. Think of it

br;onLcjjgs "\élj’tjlianse" orl?mar?d)ll "iskég}cjgheet" VIsunl- "]E“"Tv
that ensures a cohesive and

meaningful representation.

o VISUAL
TYPOGRAPHY I n E “ TITY:

Indeed, your visual identity is an integral

GOI.UBS part of your overall brand identity.
However, prioritize and sort out all the

other elements before creating visual

PH“TUGB"PHY elements. Whether you decide to handle
this phase yourself or enlist the help of a

Virtual Assistant, it's crucial to ensure that

everything aligns with the outline.

PnTTEn“s For instance, if your brand identity
reflects a calm and friendly voice, avoid

using bold and aggressive colors like red

IG““S or orange, as they stimulate people.
Consistency between your brand's

personality and visual elements is key to

building a strong and authentic brand

that resonates with your audience.

PERSONALITY/VOIGE
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Logo

At the heart of your brand lies a
well-designed logo, acting as its
strong foundation It should be
crafted only after conducting
thorough research on your
competitors, understanding
your core values, and analyzing
@’@ the preferences of your target

audience.

Typography

Patterns

Patterns can include
illustrations, shapes and
sketches that helps with your
brand recognition. You can
use these patterns on your
website, social posts, flyers,
or print materials.

Typography refers to the style and presentation of text. When
establishing its brand identity, a company should use a consistent
type of font for specific reasons. Typography allows for creating a
particular context and personality, whether modern, vintage,
romantic, shy, or rigid, by selecting an appropriate typeface and

using it correctly.

Photography

The photography and style choices for each photo convey your brand's
personality. This can demonstrate that your brand is playful, athletic,
strong, feminine, or anything else you wish to showcase.




Colors

Colors emote feelings. Therefore, like typography, the
colors you choose can help your future views feel a
certain way about your brand before they know what

you do or sell.

Purity
Innocence

Detachment
Light
Sterility

Power

Elegance
Sophistication
Timelessness

Neutral
Serious
Professional

Sadness

Luxury
Royalty
Mystery

Creativity

Spirituality

Conservatism

Naivete

Wedding
Cosmetic

Candy
Vitality Femininity
Action Discount
i Mobility
Passionate love
Danger Anger Exchange
Marketing
Enthusiasm
Communication
Joy
Intellect
Insurance
Spontaneity
Calm
Stability Trust
institutions Consensus Ecology
Nature
Health
Growth
Resourcing

Blue emotes trust, reliability and
professionalism. Which is why it is a common

color used in
bank logos or
companies
that want to
make you feel
secure in
your decision
with them.
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ALL-ONE!



“Brand Is the sum total of how

someone perceives a particular

organization. Branding is about
shaping that perception.”

ASHLEY FRIEDLEIN




HOW TO BE UNIQUE

4 Ways to Set Yourself Apart

Pattern: Developing a distinctive collection of
brand patterns to incorporate into packaging,
social media content, email campaigns, and
your website can instantly establish brand
recognition. When consistently used, these
patterns reinforce your brand identity and make
it easily identifiable across various platforms.

Voice: Infusing your brand with a unique voice
or tone that embodies your essence is a
powerful approach to fostering trust and
distinguishing yourself from competitors in
your industry. Expressing your personality
authentically will make your brand shine
brightly and leave a lasting impression on your
audience.

Brand Story: Your company has a different story than anyone
else's. If you want to be unique, use it. Could you let your viewers
see why you started your business? Be personal, be authentic, and
show your passion.

Website/Social Media Design: Viewers nowadays can find your
business in many ways. That's why ensuring a consistent style
throughout your platforms is so important. Choose a style that
represents your brand.




The journey of building a brand can feel
overwhelming and might even seem
unnecessary at times. However, you don't have to

tackle it all by yourself.
Plenty of excellent resources are available from experts in the field, ready to

guide you on your brand-building adventure. Remember, with the right
support and resources; you can create a remarkable brand that stands out.
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Not Your Average CEO Lifeline

0128 - Build Your Brand with
a Design Queen, Ari Krzyzek

https://podcasters.spotify.c
om/pod/show/notyouraverag
eceolife

Adobe
Building a brand —
a step-by-step guide
https://business.adobe.com/

blog/basics/how-to-build-a-
brand

James Martin
Founder of Made By James

https://www.linkedin.com/in
/james-martin-3b594698/
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Virtual Assist USA
Ask us about working with
one of our brand specialists

https://www.virtualassistusa.com

“Design is the silent ambassador of your brand.”

-Paul Rand




